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MAKE MONEY THE OLD-FASHIONED WAY

This Is A Great Time To Get Started

There's never been a better time for newspapers

to investigate non-traditional revenue opportunities.
We've got the experience to prove it. And we want
to share it with you. We've developed a one-day
seminar, that gives you all the information,

logistics, and tools you need to embark on this
exciting, !'-rnrilﬂl_'lh;- project.

You're A Credible Source Of Local History

As the local newspaper, you can make the most of
this yearning for learning, by creating a book of
historic photos. At the Telegraph Herald, we know
this works. We've published numerous books and
made over $500,000 in net profit. It works because
residents view the local newspaper as the ultimate
source for community information. The best part:
citizens themselves provide most of the photos,
making it easier to create and sell books.

Your Town's History Never Gets Old

Americans can’t get enough nostalgia. And your town
is no different. It's filled with people who want to learn
about and celebrate the history of the place they call
home-whether they ve just moved in, or have had
family roots for decades.

““ We sold 10,000 books
in a matter of months...**
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Joseph H. Lerbey, [V
Vice President & General Manager
The Blade, Toledo, Ohio

GET READY FUH NEW HE“ENUE You'll get our success formula delivered right to

your door by Connie Gibbs. Gibbs coordinated every aspect of Dubugque, the Birthplace of lowa, Vol. 1, 11,
[11, and IV collectable series, and has directed dozens of newspapers, coast to coast, in the development of
their own pl'nr'ilnhh* books. During Gibbs' turn-key training seminar you'll acquire all the tools you need
to create your own revenue-producing book, and
set the baseline for future books to continue a

new revenue stream.
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...exceeded our revenue
* Develop the book—from title to printing to distribution
¢ Plan a best-results imetable
e Linveil the book with a multimedia launch
* Collect photos from vour readers and the community
o Speure additional monies from sales of business
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¢ Estimate staffing requirements
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foundations, college groups, etc

You'll also get:
* Guidance from Gibbs all along the way
* Step-by-step imeline
* Complete logistics and procedure manual
* Multimedia ad campaign
* [nternal tracking svstem for orders,
and payments .
* Ideas for promotional tie-ins and
joint promotions

OMAHA GRAND FORKS
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Yictor Low
Managing Director

Tl Rowal Gazette
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Vice President and Goneral Manager
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MORGANTOWN
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Cedar Rapids Gazette
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Contact Connie Gibbs Today:

e ~—  563.588.5772 800.553.4801

— cgibbs@wcinet.com

ANCHORAGE

I lrewe punbileshied three Books
eneder the giidance of Connie
Gibbs. These are extremely
r'h'\;n'”:"l' precs Ihal can
erilharice comminiby innge -
anel ke money, as well

Mike Sexton
ublishir and President

Anclorrge Daily News

I'r

Dubuque, lowa

“The Telegraph Herald has enjoyed great success in the book publishing arena on several fronts.
The connection between the newspaper and the community is the underlining value in this niche
publishing endeavor. Gibbs' passion for repurposing this local historic content is evident by not only
realizing more than a half-million dollars in net profit, but as importantly, the ongoing bond between
readers of all ages with the newspaper.”

James E. Normandin
Telegraph Herald Publisher & Vice President

OUR ADVICE IS GOLDEN

Our Pictorial History Book Seminars are conducted by Connie Gibbs, who has successtully directed
dozens of projects for newspapers—small, medium, and large—all across the country. Gibbs is the
veteran promoton director of the Telegraph Hevald in Dubuque, Towa,

Gibbs was a North American board member of the Internatonal Newspaper Marketing Associagon and
serves on the American Press Instmte’s Markeung Advisory Track. A popular speaker, Gibbs has made
numerous presentations, including engagements with the United Kingdom Newspaper
Society (Dublin, 1999), the World Organization of Newspapers (Vienna 1998, Athens 2005),
Inland Press Association, Society of Newspaper Design and other newspaper organizations,

Telegraph Herald is one of the nation’s most successbul, emplovee-owned newspapers.

Connie Gibbs
563.588.5772 800.553.4801
cgibbs@wcinet.com

WISH YOU WERE HERE
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TELEGRAPH HERALD

801 Bluff Street » P.0. Box 688 » Dubuque, lowa 52004
800-553-4801 = www.THonline.com
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It's a good read!



